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Welcome!



Miami International Boat Show

February 15-19

$854 
Million
Economic 

Impact



2016 Recreational Boating 

Participation Study



2016 Boating Participation

Projected 142 Million Boaters 

Projected 17 Million First-Time Boaters
Non-

Boaters

27%
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36%
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Breakout of survey 

participants
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Early boating experience seems 

to be conducive to maintaining 

interest in boating later in life.

Early Boating Experience



Hooked on Boating

83% of 

Anglers are 

Active 

Boaters



Top Legislative Issues



Modern Fish Act



E15



Hurricane Clean-Up



Outdoor Recreation 

Industry Roundtable



BoatPAC
 Wednesday, September 20

 6 - 8 p.m.

 Jackson's Bistro

601 S. Harbour Island

 Wear your favorite team gear and 

join us to celebrate two American 

pastimes:

Boating and Football!



Marine Industry Retirement Plan



State of the 

Recreational Boating 

Industry

THOM DAMMRICH, PRESIDENT



American Retail Spending on Boating
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Source: NMMA, ILT, BC

Retail Expenditure Estimates 
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Traditional Powerboat Retail Sales

2017 est
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Boats In Use

source: NMMA
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New Powerboat Retail Unit Sales

-7%

-24%

-27%

-10%

-2%

9%

5%

10% 10%

6% 6%

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 est

Y
O

Y
 C

h
a

n
g

e

source: Info-Link



Growth Through July 2017
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Real GDP

Q2 2017, 
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Consumer Confidence Index

Aug-17, 114.8
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source: University of Michigan/Haver Analytics

Consumer Sentiment by Age Group
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U.S. City Retail Gas Prices

Sept 4, 2017, 
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source: BEA

Consumer Spending
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source: ITR Economics

Wholesale Forecasts



Have a Great Show!


