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Miami International Boat Show
February 15-19
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2016 Recreational Boating
Parficipation Study
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2016 Boating Parficipation

Projected 142 Million Boaters

Projected 17 Million First-Time Boaters

Non-
Boaters Active

27% Boaters

36%

Lapsed
Boaters
37%

Breakout of survey
parficipants
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Early Boating Experience

sg Age 0-17 Early boating experience seems
A \ 73% to be conducive to maintaining
Interest in boating later in life.
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Hooked on Boating

33% of =
Anglersare
Active
Boaters
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Top Legislative Issues
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Modern Fish Act

RECREATIONAL
FISHING HELPS DRIVE

THE U.S. ECONOMY

PASS MODERN FISH ACT !
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E 1S

LOOK BEFORE
YOU PUMP

USE E10& FUEL
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Hurricane Clean-Up
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Qutdoor Recreation
Industry Roundtable
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BoatPAC

BOATPAC

”MM”‘ National Marine
Manufacturers Association

» Wednesday, September 20
» 6-8p.m.

» Jackson's Bistro
601 S. Harbour Islana

» Wear your favorite tfeam gear and
Joln us to celebrate two American
pastimes:

Boafing and Footballl



Marine Industiry Retirement Plan

MARINE INDUSTRY
RETIREMENT PLAN

®
EXCLUSIVELY FOR mm MEMBERS

LEARN MORE BY VISITING BOOTH #632
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State of the
Recreatfional Boating
INndustry
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American Retail Spending on Boating
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Retail Expenditure Estimates

= New Boat/Engine/Trailer = Pre-owned Boat/Engine
= Aftermarket Accessories = Other Expenses
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NMM,

Traditional Powerboat Retail Sales

UNITS Thousands

® National Marine
Manufacturers Association

600
500

1980s
400 Recession Asian Financial Crisis 911 Iraq War

w Storm Y Y v

201 t
> 017 es
Great Recession
) 4

200

100

1980 1985 1990 1995 2000 2005 2010 2015

source: Info-Link




Powerboat, PWC, and Sailboat Sales,
New vs. Pre-owned

m Preowned ™ New

9551 | o4

Units (Thousands)

2011 20N 2013 2014 2015 2016

source: Info-Link, Sail America

”MM ® National Marine
Manufacturers Association



Boats In Use

16
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8
E Other Non-
Powered Boats
4 = Sailboats
= Power Boafts
0
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Growth Through July 2017
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Percent of Peak
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Percent of Peak

2016 Retail Dollar Value

— — —
99% 100% 100%
94%
| 63% | 64%
Fiberglass  Aluminum  Inboard  Fiberglass Inboard Ski Jet Boats  Aluminum
Outboards Outboards  Cruisers  Sterndrives Boats Watercraft Sterndrives

High Retail Value
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Real GDP
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Consumer Confidence Index
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Consumer Senfiment by Age Group
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U.S. City Retail Gas Prices
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Consumer Spending
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Wholesale Forecasts
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generally rise through 2018.
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Have a Great Show!
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